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RESIDENT SURVEY REPORT
2018
P RE PA RED F OR G REENW O OD V ILL AGE

EXECUTIVE SUMMARY
BACKGROUND
The City of Greenwood Village (the Village) provides or supports a variety of high-quality services and
amenities to residents. The Village also strives to provide exceptional communication to residents and make
informed, sound planning decisions. In 2018, the Village hired Corona Insights to help conduct a scientificallyrigorous and statistically-valid survey of residents. The primary goal of this survey was to understand residents’
opinions and preferences regarding city-provided services, communication, and improvement planning. This
report summarizes the findings of that survey. A full description of the survey methodology can be found in
Appendix A.

FINDINGS
•
•
•
•
•

Most residents are very satisfied with services and have a very good quality of life.
Parks and recreation, aesthetics, and safety were the strongest drivers of satisfaction.
Most residents used the newsletter and felt informed.
Residents had mixed preferences about mobile antenna pole improvements.
Increasing road capacity was the top transportation priority.

IMPLICATIONS
•
•
•
•
•

Maintain high levels of parks/recreation, safety, and aesthetics.
Acknowledge that residents suggest prioritizing increasing road capacity and that opinions differed
by district.
Consider distributing the newsletter by email to those who prefer electronic communication.
Carefully approach mobile antenna pole improvements and clearly communicate and justify
decisions.
As able, acknowledge district-specific issues and develop district-specific solutions, especially
regarding transportation.
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KEY FINDINGS
The following key findings are supported by analysis and charts in the body of this report.

SATISFACTION WITH SERVICES AND OUTCOMES
•

Most residents were satisfied with overall services. Almost two-thirds of residents rated their
overall satisfaction with services as “very good.” Renters and long-time residents were most likely to
rate overall satisfaction with services as “very good.”

•

Residents were pleased with the city’s aesthetics. Half of residents rated visual appeal of buildings
as “very good,” and three in five residents rated the appearance of medians and streetscapes as “very
good.”

•

Transportation overall, especially traffic, was an area of low satisfaction. In general, residents
rated transportation items lower than other topic items. Residents were evenly split in their opinion
about traffic, with one-quarter rating it “poor/very poor,” one-quarter rating it “good/very good,” and
the remaining rating it “fair.” Mobility and ease of travel had slightly more positive ratings, and quality
of roads had significantly more positive ratings.

•

Residents felt safe throughout Greenwood Village. Ninety-five percent of residents rated “overall
safety in the Village” as “very good” or “good.” Similarly, high ratings were indicated in residential
areas, shopping areas, and parks.

•

Culture and art activities were rated high, but two-in-five didn’t use those services. Conversely,
retail shopping and services were used by almost all residents, and four in five residents rated retail
shopping as “very good” or “good.”

•

Residents were pleased with parks and recreation. Indeed, almost all residents rated parks, trails,
and open space as “very good” or “good,” and only three percent did not use them.

•

Parks and recreation, aesthetics, and safety were the strongest drivers of overall satisfaction
with services. As ratings of these community factors increased, so did ratings of overall satisfaction
with services. Transportation had little influence over overall satisfaction with services; even residents
who were satisfied with services gave relatively low ratings for transportation.

•

A recreation or community center was the most common amenity that some residents felt was
lacking in the Village. Other services that some residents said were lacking were public area
landscaping, improved road maintenance, greater police presence, and traffic control.

QUALITY OF LIFE
•

Most residents said life was very good in the Village. Seven in ten residents rated their quality of
life in Greenwood Village as “very good,” and almost all others said it was “good.” Ratings were higher
for owners, older residents, and residents in District 1.

•

On average, residents rated the future direction of the Village as good. Likewise, residents rated
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trustworthiness of Village government as “good.” Residents in District 2 gave the lowest ratings for
these items, on average. Additionally, males gave lower ratings than females and older residents gave
much higher ratings than younger residents.
•

Parks and recreation, safety, and aesthetics were the strongest drivers of quality of life in the
Village. As ratings of these three topics areas increased, so did the probability that the respondent
would rate quality of life in Greenwood Village as “very good.” Conversely, opinions about
transportation (e.g., traffic, road quality) in the Village were not good predictors of quality-of-life
ratings.

COMMUNICATION
•

Half of residents said communication from the Village was good or very good. Very few
residents said communication from the Village was “poor” or “very poor.”

•

The newsletter was the most commonly used information source and the best information
source. Almost all residents used the newsletter within the past 12 months, and half said it was the
most effective way to keep up-to-date with Village news. Analysis of open-ended responses revealed
that some residents wished the newsletter was electronic.

INTERNET
•

There was opportunity to improve internet speed and reliability. While a majority of residents
thought internet speed and reliability were “good” or “very good,” a notable percentage or residents
rated internet service as “poor” or “very poor.” Poor ratings were more common for mobile internet
than home internet.

•

Residents had mixed preferences about future improvements for mobile data/phone
reliability. Regarding the visibility of antenna poles, residents were almost evenly split between
wanting more poles for maximum reliability and fewer poles with the tradeoff of less reliability.
Regarding the number of antenna poles, residents were most likely to want more less-visible poles, but
still almost 30% preferred the opposite: fewer more-visible poles.

TRANSPORTATION
•

Increasing road capacity is residents’ most common top-priority to ease congestion. Forty-two
percent of residents said road capacity should be the number one transportation improvement priority,
compared to 21 percent who prioritized transit, 14 percent who prioritized pedestrian infrastructure,
and 12 percent who prioritized bike infrastructure. Residents in District 4 were most likely to say road
capacity was a first priority.

•

Residents were worried about population growth and its potential impact on traffic. Analysis
of open-ended comments reveled there was a persistent belief among many residents that population
growth was the root of traffic problems.
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SECTION 1: QUALITY OF LIFE AND
SATISFACTION WITH SERVICES
Quality of Life

71%

76%

75%

81% 80%
76%
66%

59% 60%

73% 70%

50%

Very Good

Home
status

Age

4

3

2

1

75 or older

65 to 74

45 to 64

18 to 44

Rented

0%

Owned

Renters, residents age
18-44, and those in
District 2 were least
likely to rate their
quality of life in
Greenwood Village as
“very good,” although a
majority still did.

100%

All Residents

Seven in ten residents
rated their quality of life
in Greenwood Village
as “very good,” and
almost all others said it
was “good.”

District

Q1a: How would you rate the City of Greenwood Village in overall quality of life?

Satisfaction with Services
Almost two-thirds of
residents rated their
overall satisfaction with
services as “very
good,” and the
remainder gave ratings
of “good.”

100%

Renters, newer
residents, and residents
in District 2 were less
likely than others to
give a “very good”
rating.

0%

63%

69%

67%

75%
67%

72%
61% 62%

48% 49%

50%

65%

51%

Home
status

Years lived in Child(ren)
the Village
in home

4

3

2

1

No

Yes

20 or more

5 to 19

Less than 5

Rented

Owned

All Residents

Very Good

District

Q1b: How would you rate the City of Greenwood Village in overall satisfaction with services?
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Communication and Customer Service
About half of residents rated
communication from the Village
as “very good.” Similarly, half of
residents rated customer service
from Village staff as “very good.”

100%

75%

Owners were more likely than
renters to give “very good”
ratings about communication.
Renters and young residents were
more likely than others to give
lower customer service ratings
(results not shown here).

Communication
Customer service
from the Village
from Village staff
(Q1e)
(Q1f)
2%
1%
19%
2%
11%
1%
6%
37%

No Opinion
Very Poor
Poor

24%

Fair

50%

Good
Very Good

25%

50%

48%

0%

Average* Ratings
Communication from the
Village (Q1e)

Fair

Good

2.0
1.3 1.2 1.2 1.4 1.5

Customer service from
Village staff (Q1f)
1.6 1.6

1.5 1.5
1.2

1.0

0.0

-1.0

Poor

There were some notable
differences in opinions by
district. Residents in
District 3 and 4 gave the
highest ratings for
communication from the
Village. Residents in
District 2 gave the lowest
ratings for customer
service from Village staff.
Note that one-third of
residents in District 2
answered “no opinion” to
this question.

-2.0
All Residents

District 1

District 2

District 3

District 4

Q1e: How would you rate the City of Greenwood Village in Communication from the Village on issues, initiatives,
programs, and services?
Q1f: How would you rate the City of Greenwood Village in Customer service from Village staff?
*Averages were calculated by assigning the following values to question answers: Very good = 2, Good = 1, Fair = 0,
Poor = -1, Very poor = -2, and no opinion answers were excluded
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Future Direction and Trustworthiness
Future direction Trustworthiness
of the Village
of Village
(Q1c)
government (Q1d)

Seven-in-ten residents rated
the future direction of the
Village as “very good” or
“good,” and few rated it as
“poor” or “very poor.” These
patterns were similar when
residents were asked about
trustworthiness of Village
government.

100%
13%
75%

3%

15%

14%

3%

13%

No Opinion
Poor or Very Poor
Fair

50%

39%

43%

Good
Very Good

25%
32%

27%
0%

Trustworthiness of Village
government (Q1d)

2

1

Fair

Additionally, males gave
lower ratings than females,
and older residents gave
much higher ratings than
younger residents, especially
regarding trustworthiness of
government (results not shown
here).

Future direction of the Village
(Q1c)

1.1 1.1

1.1 1.1

1.1 1.1

0.9

1.2 1.2
1.0

0

-1

Poor

On average, residents in
District 2 gave lower ratings
than others on the future
direction of the Village and
trustworthiness of Village
government.

Good

Average* Rating

-2
All Residents

District 1

District 2

District 3

District 4

Q1c: How would you rate the City of Greenwood Village in future direction of the Village?
Q1d: How would you rate the City of Greenwood Village in trustworthiness of Village government?
*Averages were calculated by assigning the following values to question answers: Very good = 2, Good = 1, Fair = 0,
Poor = -1, Very poor = -2, and no opinion answers were excluded.
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Aesthetics
Half of residents rated the
visual appeal of buildings
as “very good.” Residents
in District 4 were the most
likely to give “very good”
ratings.
Three in five residents
rated the appearance of
medians and streetscapes
as “very good,” but
residents in District 1 were
much less likely to give
“very good” ratings.

Rated "Very Good"
Visual appeal of buildings
(Q2a)

Appearance of medians and
streetscapes (Q2b)

100%

75%

50%

65% 67% 67%

62%
50% 48%

55%
46% 48%

46%

25%

0%
All Residents

District 1

District 2

District 3

District 4

Q2a: How would you rate the Village in aesthetics and visual appeal of buildings?
Q2b: How would you rate the Village in the appearance of Village medians and streetscapes?

Transportation
One quarter of residents rated traffic as
“good” or “very good.” Residents who
had lived in the Village for fewer than
5 years were particularly likely to give
positive ratings (results not shown here).

Traffic
(Q2c)
100%

7%

Mobility &
ease of
travel (Q2d)

Quality of
roads
(Q2e)

4%
12%

15%

18%

Almost half of residents rated mobility
and ease of travel as “good” or “very
good;” those who were renters or who
had lived in the Village for fewer than
5 years were particularly likely to give
positive ratings (results not shown here).
Four-in-five residents rated quality of
roads as “good” or “very good,” with
more positive ratings in District 3 and
4 (results not shown here).

75%

Very Poor
Poor

37%
50%
50%

1%
2%

47%

Fair
Good
Very Good

37%

25%
22%
0%

5%

31%
10%

Q2c: How would you rate the Village traffic?
Q2d: How would you rate the Village in mobility and ease of travel?
Q2e: How would you rate the Village quality of roads?
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Safety

Almost all
residents rated
overall safety in
the Village as
“very good” or
“good.” Indeed,
safety was
frequently rated
as “very good”
or “good”
regardless of area
in the Village.

Safety in
shopping/
retail areas
(Q2h)

Overall safety
Safety in
in the Village residential
(Q2f)
areas (Q2g)
100%

5%

8%

2%

Safety in
Village parks
(Q2i)
2%
1%

7%

6%
6%

1%
Poor/ Very
Poor

75%
50%

47%

48%

Fair

45%

50%

25%

No Opinion

Good

44%

43%

42%

Very Good

42%

0%

Q2f: How would you rate the Village safety in residential ares?
Q2g: How would you rate the Village safety in shopping/retail areas?
Q2h: How would you rate the Village safety in parks?
Q2i: How would you rate the Village overall safety?

Culture and Retail
About half of residents
rated culture and art
activities as “very good” or
“good;” however, almost
all the remaining residents
said they did not use this
service/amenity.
Four-in-five residents
rated retail shopping and
services as “very good” or
“good.”

Cultural and art
activities (Q3a)

Retail shopping and
services (Q3b)

100%
14%
75%

1%
1%
Do Not Use

42%

Poor or Very Poor
3%
50%

5%

52%

Fair
Good

27%

Very Good

25%
23%

31%

0%

Q3a: please rate culture/art activities provided in Greenwood Village?
Q3b: please rate retail (shopping and services) provided in Greenwood Village?
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Parks and Recreation
Almost all residents
gave “very good” or
“good” ratings for
parks, trails, and open
space, including
accessibility to Village
trails.
Most residents rated
access to a variety of
recreational
opportunities as
“very good” or
“good,” with about
one-in-ten not using
these services or
amenities.

Access to a
variety of
Accessibility
Parks, trails,
recreational from your home
and open space opportunities to Village trails
(Q3c)
(Q3d)
(Q3e)
100%

75%

3%
2%
32%

5%
5%

11%
11%

2%
30%

1%

Do Not Use
Poor or Very Poor
Fair

37%

Good

50%

Very Good
62%

58%

25%
40%
0%

Q3c: Please rate parks, trails, and open space provided in Greenwood Village?
Q3d: Please rate access to a variety of recreational opportunities provided in Greenwood Village?
Q3e: Please rate overall accessibility from your home to village trails provided in Greenwood Village?
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Drivers of Quality of Life
Regression analysis revealed which
community factors had the strongest
influence on quality of life.

Community
Factor
Parks &
Recreation
Safety
Aesthetics
Culture / Retail
Transportation

Residents who indicated higher ratings
on park and recreation questions and
safety questions were almost three times
more likely to say they had a very good
overall quality of life.

Measures
(averages)

Rate of
Change

Level of
Influence

Q3c/d/e

3.0

High

Q2f/g/h/i
Q2a/b
Q3a/b
Q2c/d/e

2.4
2.0
1.6
1.1

Moderate
Moderate
Low
Low

On the other hand, answers to
transportation questions did not predict
quality of life ratings.

(This graph represents the
strength of influence each
community factor has on
overall satisfaction with
services. Steeper lines
represent greater influence.)

High

Parks & Recreation
Aesthetics
Safety
Transportation
Culture and Retail

Low

Another regression analysis
helped to identify which
community factors had the
strongest influence on overall
satisfaction with services. The
community factors recreation,
aesthetics, and safety were the
three strongest drivers of
satisfaction with services.
Culture/retail was the only
factor tested that was not
reliably related to satisfaction.

Overall Satisfaction with Services

Drivers of Satisfaction

Low

High

Rating of Factor
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Lacking City-Provided Services
Most residents did not
provide an answer to this
question. Among those
who did, the most
common responses
related to a need for parks
(including dog parks),
recreation centers, and
other community spaces.
Note: Comments could be
coded into more than one
category; therefore, the sum of
percentages is likely greater
than 100%.

Common Categories
Parks, rec, & community spaces

13%

Traffic control

6%

Shopping and entertainment

6%

Recycling, trash, composting

5%

Increased law enforcement

5%

Infrastructure and maintenance

3%

Cell phone and internet coverage

2%

Other

3%

No response

60%
0%

25%

50%

75%

Q16: What City-provided service(s) do you feel are currently lacking or missing, if any, in Greenwood Village?
Verbatim responses to all open-ended questions are available in a separate analysis tables workbook.

Desired Future Services
Most residents did not
provide an answer to
this question. Among
those who did, the most
common responses
related to a desire for
community events and
spaces, similar to
responses to Q16.
Note: Comments could be
coded into more than one
category; therefore, the sum of
percentages is likely greater
than 100%.

Common Categories
Community events and spaces

17%

Shopping and entertainment

10%

Traffic control & safety

5%

City beautifucation and maintenance

4%

Law enforcement

4%

Improved alternative transportation
infrastructure

4%

Additional city services

4%

Other

3%
53%

No response

0%

25%

50%

75%

Q17: What else would you like to see, or to see more of, in Greenwood Village in the future?
Verbatim responses to all open-ended questions are available in a separate analysis tables workbook.
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Additional Comments
Common Categories
About half of residents
did not provide an
answer to this question.
Among those who did,
the most common
responses were general
positive comments.
About one in ten
respondents provided a
traffic concern or
complaint and one in
twenty gave a complaint
about overdevelopment
or growth.
Note: Comments could be
coded into more than one
category; therefore, the sum of
percentages is likely greater
than 100%.

General positive comment

17%

Traffic concern or complaint

11%

Overdevelopment or growth
complaint

6%

City infrastructure desire

3%

General negative comment

3%

Safety or crime concern

3%

Improve the look of buildings,
landscapes, and streets

2%

Police compliment

2%

Bike concern or complaint

2%

Desire for development

2%

Phone service complaint

1%

Internet complaint

1%

Noise complaint

1%

Other

10%

No response

53%
0%

25%

50%

75%

Q18: Please share below any other comments you have for the Village regarding the topics in this survey or future
plans in general.
Verbatim responses to all open-ended questions are available in a separate analysis tables workbook.
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SECTION 2: COMMUNICATION
Information Sources
Almost all
respondents used the
newsletter to keep
informed about the
Village, and very few
were unaware of the
newsletter.
Half of residents were
unaware of Village
Voices.
Channel 8 TV was
used by the fewest
residents.

100%

3%
11%

4%

75%
50%

33%

11%

17%

19%

37%
47%

Not aware

65%

93%

Not used

65%
56%

25%

28%
49%

41%

52%
34%

19%

0%

Used

10%

8%

Q4: Which of the following have you used to keep informed about the Village in the past 12 months?

Effective Information Sources
Half of residents said the
best way to keep them upto-date with Village news
was by the newsletter.
While the newsletter was
most popular, several
noted that they wished it
was electronic.
There were clear patterns
by age, with residents age
18-44 having the strongest
preference for social
media or the Village
website (results not shown
here).

Common Categories
100%

51%
50%
16%

10%

9%

5%

2%

1%

0%

0%

0%

0%

Q5: What is the most effective way(s) for you to keep up-to-date with Village news? You may write in an option(s)
from above or tell us another method.
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Best Way to Keep Informed
Newsletter and email
were the two most
common ways residents
would like to be
informed about village
issues, initiatives,
programs, and services.
Fewer than half of one
percent of respondents
said Channel 8 or
interactions with staff
would help them be
better informed. No
respondents mentioned
Villages Voices.
Note: Comments could be
coded into more than one
category; therefore, the sum
of percentages is likely
greater than 100%.

Common Categories
Newsletter

10%

Email

10%

Satisfied or more of the same

8%

Social media

5%

Mail

3%

Website

2%

Phone or text

2%

Meetings

2%

Channel 8

<1%

Interaction with staff

<1%

Village Voices

<1%

Negative comments

1%

Other non-negative comments

2%

No response

64%
0%

25%

50%

75%

Q6: How can the Village help you to be better informed on Village issues, initiatives, programs, and services?
Verbatim responses to all open-ended questions are available in a separate analysis tables workbook.
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SECTION 3: HOME/MOBILE INTERNET SERVICE
Internet Ratings
Most residents
thought home and
mobile internet
reliability and
speed were “very
good” or “good.”
More residents
gave “poor” or
“very poor” ratings
to mobile internet,
especially mobile
reliability, than
home internet.

Home internet
reliability

100%

4%
6%

Mobile
Mobile
Home internet internet/phone internet/phone
speed
reliability
speed

1%

21%

75%

4%
7%

2%

2%

9%
13%

26%

42%

40%

2%

Don't Know
Very Poor

22%

21%
50%

8%
10%

Poor

37%

34%

Fair
Good

25%
26%

22%

22%

21%

Very Good

0%

On average,
residents rated
home internet
reliability as good,
regardless of
district.

Home internet
reliability

Home internet
speed

0.80.70.90.80.8

0.70.60.70.70.7

Mobile
internet/phone
speed

Mobile
internet/phone
reliability

0.8
0.6
0.5
0.5
0.3

0.8
0.5
0.40.5
0.2

Good

1

Fair

2

0

Poor

But there were
major differences
in ratings of mobile
internet/phone
speed and
reliability by
district, with the
lowest ratings in
District 1 and
highest ratings in
District 2.

Average* Rating

-1

-2
All Residents

District 1

District 2

District 3

District 4

Q7: How would you rate the following as they relate to your internet and phone connectivity in the Village?
*Averages were calculated by assigning the following values to question answers: Very good = 2, Good = 1, Fair = 0,
Poor = -1, Very poor = -2, and no opinion answers were excluded.
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Mobile Service Improvement Preferences
Residents were close to
evenly split between
wanting more antenna
poles for maximum
service reliability verses
wanting fewer antenna
poles with the tradeoff of
less service reliability,
although slightly more
wanted more poles for
maximum service
reliability.
Residents in Districts 1
and 4 were more likely
than residents in Districts
2 and 3 to prefer more
antenna poles to
maximize service
reliability.

Antenna Poles
Quantity vs. Reliability
(Q8a)

100%

75%

50%

45%

19%

51%

42%

22%

50%

22%
14%

16%

25%
37%

37%

33%

36%

42%

35%

More poles,
max reliability

Equal
preference

Fewer poles,
less reliable

0%

Antenna Poles
Quantity vs. Visibility
(Q8b)

Regarding the visibility of
antenna poles, residents
were more likely to want
more poles, but each
being less visable.
Although still almost 30
percent prefered fewer
poles, each being more
visable.

100%

75%

45%

43%

42%

51%

44%

Equal
preference

50%

Residents in District 3
were most likely to prefer
more antenna poles, but
each being less visable.

More poles,
each less
visable

26%

25%

27%

26%
27%

25%
29%

32%

31%

22%

30%

Fewer poles,
each more
visable

0%

Q8: The Village is aware of the importance of quality mobile data/phone reliability. However, there are a variety of
tradeoffs to consider when planning future improvements. Please select your preference for how the Village manages
these improvements. Please select one answer per row.
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SECTION 4: TRANSPORTATION
Preferred Transportation Improvements
Road capacity (e.g.,
road widening) was
clearly the most
common “first
priority,” although
almost as many
residents indicated
that transit and
pedestrian
infrastructure were a
top-four priority.

Priority Ranking
100%

50%

Total top 4 priorities

76%

73%

71%

16%

15%

11%

7%
11%

Residents in District 4
were most likely to say
road capacity was a
first priority and least
likely to say pedestrian
infrastructure was a
first priority.
Residents in District 2
were more likely than
residents from other
districts to say transit
improvements were a
first priority.

4th priority

18%
15%
22%

42%

21%

3rd priority
22%

25%
15%

21%

Note: Residents were
instructed to leave items
blank if not a priority;
therefore, items and
priorities sum to less than
100%.

67%

0%

14%

12%

2nd priority
1st priority

First Priority by District
100%

50%

50%
42%39%
37%
27%
18%21%
16%

15%15%15%
10%

16%
11%11%
11%

Pedestrian
infrastructure

Bicycle
infrastructure

0%
Road capacity
District 1

Public Transit
District 2

District 3

District 4

Q9: In order to reduce peak-hour congestion, and understanding there are limited resources, what improvements
should the Village prioritize? Please rank the following items with “1” being the highest priority. You do not have to
rank all items if you do not think they should be a priority at all.
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Reducing Traffic Congestion
Common Categories
About half of residents did
not respond to this
question. Among those
who did, the most
mentioned issues specific to
thoroughfares such as
Quebec, Belleview, and I25.
Ten percent mentioned
other traffic solutions such
as increased ticketing,
construction of new roads,
managing traffic via
blocking intersections or
having a law enforcement
officer manage traffic.
Note: Comments could be coded
into more than one category;
therefore, the sum of percentages
is likely greater than 100%.

Belleview/ Quebec/ I-25 specific
issues

11%

Other traffic management
solutions (e.g., increase
ticketing)

10%

Improve traffic light timing

9%

Alternative transportation
options (e.g., transit, carpooling)

9%

More lanes or more traffic lights

8%

Limit growth (business and multifamily housing)

6%

Help make commuting hours
more flexible

2%

Other

3%

No response

50%
0%

25%

50%

75%

Q10: What other actions, if any, do you believe the Village should prioritize to help reduce peak-hour congestion.
Verbatim responses to all open-ended questions are available in a separate analysis tables workbook.
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SECTION 5: DEMOGRAPHICS
The following tables show the result to demographic questions. The results represent the weighted results.
A full description of the weighting methodology is found in Appendix A.

Age

Gender

18 to 44

38%

Male

47%

45 to 64

42%

Female

53%

65 to 74

12%

75 or older

8%

Years Lived in the Village

Home Status

Less than 5

37%

Owned

70%

5 to 19

38%

Rented

30%

20 or more

25%

District

Number of Adults in Home

1

20%

One

13%

2

26%

Two

71%

3

26%

Three or more

17%

4

27%

Children in Home
Yes

34%

No

66%
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APPENDIX A: METHODOLOGY
BACKGROUND
The City of Greenwood Village (the Village) provides or supports a variety of services and amenities to
city residents. The Village also strives to provide exceptional communication to residents and make informed
and sound planning decisions. In 2018, the Village hired Corona Insights to help conduct a scientificallyrigorous and statistically-valid survey of residents.
RESEARCH GOALS
The primary goal of this survey was to understand residents’ opinions and preferences regarding cityprovided services, communication, and improvement planning. Several specific goals were developed in
collaboration with city leaders and staff.
•
•
•
•
•
•

Gauge satisfaction with overall city-provided services and quality of life
Gauge opinions towards topic areas including aesthetics, transportation, safety, culture, retail, and parks
and recreation
Determine key-drivers of satisfaction and quality of life
Identify the best way to communicate with residents
Plan for home/mobile internet service improvements
Plan for transportation improvements

SURVEY INSTRUMENT
Using the project goals as a guide, Corona Insights drafted the survey instrument (i.e., questionnaire).
Corona collected feedback from city leaders and staff and adjusted the survey instrument as needed.
The final survey instrument was four pages long, printed in a color scheme that matched the city’s branding.
An accompanying cover letter introduced the survey, established expectations, and gave instructions such as
asking for the adult household member with the most recent birthday to complete and return the questionnaire
to Corona’s office by the deadline. Asking the household resident with the most recent birthday to complete
the questionnaire was done to increase the randomization of who completed the questionnaire and therefore
increase the representativeness of the survey results. The Mayor signed the cover letter, and residents were
asked to call the City Manager’s office if they had questions about the survey.
SURVEY MAILING
Greenwood Village printed and mailed survey packets, which included the cover letter, questionnaire, and
a pre-stamped and address return envelope to all known residential addresses in Greenwood Village (6,631
addresses). Survey packets were mailed the week of October 22, 2018, and the deadline to return them was
November 23, 2018.
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RESPONSE RATE
Out of the 6,631 survey packets mailed, 346 were returned as undeliverable, and we assumed the remaining
6,285 survey packets were delivered. We received 1,356 responses for a response rate of 22 percent, which falls
in the range of typical response rates to a mail-back community survey. Response rates by District are shown
below.

Replies and Response Rates
District Questionnaire Packets Questionnaires Returned Response Rate
Delivered (assumed)
1
1,317
378
29%
2
2,186
267
12%
3
1,462
371
25%
4
1,320
339
26%

WEIGHTS
In a community survey, it is common for certain demographics to be over or under-represented. For
example, young residents are often less likely to respond to a survey than older residents. To reduce skew and
ensure that various demographic groups were accurately represented in the survey results, we calculated and
applied corrective weights. We used a process of iterative marginal weighting (i.e., raking) to correct skews of
age, gender, household size, and owner/renter status. Population control measures were obtained from the
U.S. Census Bureau American Community Survey (5-year estimates) for Greenwood Village. Applying these
weights also improved the representation of the results by Greenwood Village Districts. The benefit of the
weighting process is that the results more accurately represent all Greenwood Village residents.
The tables below compare the expected representation based on census data, the raw representation based
on survey responses, and the weighted representation to reduce skew and ensure accuracy.
Age

Gender

Owner/Renter

District

Greenwood Village Population
18 to 44

45 to 64

65 to 74

75+

Male

Female

Owners

Renters

1

2

3

4

38%

42%

12%

8%

48%

52%

70%

30%

22%

32%

24%

22%

18 to 44

45 to 64

65 to 74

75+

Male

Female

Owners

Renters

1

2

3

4

14%

45%

27%

14%

43%

57%

90%

10%

28%

20%

27%

25%

Raw Data

Final (Weighted) Data
18 to 44

45 to 64

65 to 74

75+

Male

Female

Owners

Renters

1

2

3

4

38%

42%

12%

8%

47%

53%

70%

30%

20%

26%

26%

27%

MARGIN OF ERROR
The top-level margin of error was +/-3.5% at the 95% confidence level. If we were to conduct this study
20 more times, we would expect that 19 of the 20 new estimates would be within the margin-of-error of our
current estimate. The margin of error accounts for the study’s design and weighting effects, which increased
the margin of error relative to the size of the weights.
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ANALYSIS
Analysis included cleaning and standardizing data, creating segments, and calculating percentages for each
question, including by segments. Where applicable, we also calculated average scores, often by assigning
numbers to response options. In some instances, correlation and regression analyses were used to determine
the strength and direction of relationships among variables.

APPENDIX B: ADDITIONAL DOCUMENTS
Along with this report, several supplementary files were provided for additional context and detail.

•

Research instrument. The full research instrument used in this study has been provided for
reference on the following pages.

•

Analysis tables. All survey results, both overall and by segment, have been provided in a separate
Excel file. This allows you to see results by question for different segments. Additionally, all openended responses are provided verbatim.

Page 22

Greenwood Village 2018 Resident Survey
Your Opinion of Greeenwood Village

Greenwood Village 2018 Resident Survey
Communications

Transportation

Demogaphics
Home and Mobile Internet

These final questions are for analysis purposes only. All responses will remain confidential and you will not be
personally associated with your answers. However, please consider these to be optional and skip any questions
you are not comfortable answering.

Greenwood Village 2018 Resident Survey
Final Comments

Greenwood Village

